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ISO/IEC 17011: 2017

For the purposes of this document, the terms and definitions given
in ISO/IEC 17000 and the following apply.

JIS Q 17021-1: 2015
CORBTRVSELGAZERUERIE, JIS Q 9000 RUJIS Q
17000 [2&LBI[ED, RIZKD,

ISO/IEC 17025: 2017
For the purposes of this document, the terms and definitions given
in ISO/IEC Guide 99 and ISO/IEC 17000 and the following apply.

JIS Q 9001: 2015
BB TRHWAELRAZERUVESREIE, JIS Q 9000:2015 [2&5,
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Some questions of a Testing Laboratory accredited by JAB in order to check if its
test reports can be accepted in a Brazilian Certification Process.

According to the INMETRO prescriptions, we can accept test reports issued by 3rd
party Testing Laboratories accredited by ILAC MRA members.

Need to check if ABC Testing Laboratory, Certificate No. 123, can be considered a

3rd party Testing Laboratory or a 1st party Testing Laboratory, because they test
the products that they produce.
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ISO 3591:1977 '
Sensory analysis —— Apparatus — Wine—tasting glass
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Abstract (1f2£)

The tasting glass consists of a cup (an “elongated egg”)
supported by a stem resting on a base. The opening of the
cup is narrower than the convex part so as to concentrate
the bouquet. Further are given physical, dimensional and
special characteristics. An annex comprises
recommendations for use.
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a) changes in internal and external issues that are
2005&”&(41 0.1 IE) relevant to the laboratory;
1. 5 BRUEIEOEYS b) fulfilment of objectives;
9. fSIEE B | NEEEES H c) suitability of policies and procedures;
S OERE \ d) status of actions from previous management reviews;
3. BREONSEEDEER N e) outcome of recent internal audits;
4, EEMBRUTIHOE \\ f) corrective actions;
5. S\ERHEES |- BB g) assessmr-.:nts by external bodies;
6. SRESFRRS LB N (i gk h) changes in the volume and type of the work or in the
Eadct B \ . range of laboratory activities;
7. #ENDERUBEDEIL— !) custom.er and personnel feedback;
8. BEMNODIT(—L/N\vyY — j) Complallnts; |
9. i — k) effectiveness of any implemented improvements;
10. REDF-HDIE=E ] |) adequacy of resources;
1. BESEIH BE5E. m) results of risk identification;
BB DIEE . %0)1111,0)'< n) outcomes of the assurance of the validity of results;
BEFRER \ and o o
o) other relevant factors, such as monitoring activities
and training.
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ISO/IEC 17011: 2017 Introduction ISO/IEC Directives, Part 2. 3.3.41I8
In this document, the following verbal £ S I8 (recommendation)
forms are used. B LMD AT REEICE RE LT ENEH
— “shall” indicates a requirement; Bed Bl R EhtS BIRpEE (S
— “should” indicates a recommendation; =N B L EZ MBI EERT 2R
Further details can be found in the AOEIH
ISO/IEC Directives, Part 2.
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